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T0 help ground us." McCANN IWORLDGROUP

1920 1930 1940 1950 1960 1970 1980 1990 2000 2010 2020

5kZ14 (1920) Donald Trump (1946) 25t (1962) #kBA (1980) Z($1%5(1995) EHEFR (2014)
AL (1921) ABIIE(1953) IR (1962) Kim Kardashian (1980) ZETE (2000) North West (2018)
=MEF(1930) Hif%(1954) 5= (1964) 248 (1981) XBRERLE (2000)
Warren Buffet (1930) EAAER(1954) E3E (1969) BAEA (1982) Billie Eilish (2001)
Martin Luther King Jr. (1930) ==(1955) Kanye West (1977) Taylor Swift (1989) Emma Chamberlain(2001)
Zi\1(1940) sKESR(1956) Leonardo DiCaprio (1974) 2735 (1990) BE% (2003)

Michael Jackson (1958) RAZE(1979) EFERE (1992)

Justin Bieber (1994) 4
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A FUSION OF VIRTUAL AND REAL




MgfFANN WORLDGROUP

LI 2 ZtE{Cr]gefBISHY?

Which of the following is GEN Z most likely to believe in?

@ [ = V([ @
BT Rl BEHEX EREn]LAFR IEAN
TRENR K FER AR AEAE HRYFHE
Tarlcl>t r(1:arfds can Ghosts are real Star signlg pred_ict Aliens do exist
k tell the future / \persona ity traits /

A



LU= 2 Z tH e 5EtBISRY?

Which of the following is GEN Z most likely to believe in?

@ [

4 N\

IZZhEnJ LA RIS EREEn]LAFR
TRENAR K FEH AT
Tarot cards can Ghosts are real Star signs predict

K tell the future / \personality traits
44% 57% 617% 64%

y




ERHNZEFFEFFERIC A

Life is becoming fully metaphysical

#H S Fwm

#Quantum mechanical fortune-telling

ource: /NIF 9
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of GEN Z say it's fun to believe in
things that aren't logical or scientific.
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| ination i
magination is continuing to multiply [ X

|s this what the outside world has become?

g |m—: = RerERLM, mefEBEE, z@aﬁgammmmﬁo I
=3 ﬁﬁﬁﬁh%%ﬂ::'?ﬂ%lﬁ, (RARREN. =+ LIRRE, AEAEL. s A
L%ﬂﬂl‘]@ﬁ-—%aéﬁﬁ'{’éiﬁﬁ%ﬂi 04-26 EE

Rule #1: Bunnies don't come in pink, much less float in the sky, sO if you're unfortunate
enough to encounter one, don't look her directly in the eye. Rule #2: All animals aré afraid of
tigers, you don't have to be. Rule 3: Penguins are friendly, don't ignore Nim ... Rule 16: One
of the above rules has been changed in error.

Source: /\4IH

1
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Give wings to imagination

12
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EZEmERY, Sl REB2— I EERERRE
i MRKMIMKM S o KAT, BEHK
(I EEERIPRITAE . (BEZ2AsEEIHIBERYS 1M

BEEE. "

"Entrepreneurship is just a expensive hobby when it comes to
dreams. If it fails, it fails. No big deal, I'll just get a job as an editor.
But | won't give up my dream due to the fear of failure.”

- Tim, 28, male, Hangzhou

15
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neration with big ambitions

487

HZE A AB =R AR hE5

of GEN Z believe they will be a millionaire

GEN POP: 34%
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Virtual and aspirational always provide a
rich and fulfilling paradise...

T .
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EHL3RA L,
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On social media, It seems like everyone starring on Bling Empire

16
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48% -

RYZTEACIA J9 B B RlREY A A
LA EEHERIEE

of GEN Z don't feel they earn enough money to
live comfortably.

-

T T FHT4AAPP, &8
AEEREHCHERE

-

P AR

| 'f" E, EEH—F ‘RN
o

~ .

T
\‘i. 08 Eimmss RS
_ No matter what app you open, there are

5 always people showing off their wealth,

KRS

I'm a billionaire,

creating a sense of "everyone is rich, and
you're poor.”

GEN POP: 50%

17
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XIEIZE AT
67% 62% H1H
SR ELABEIR

For young people

the truth is
increasingly bendy / o

y
@ 18-24 2024 (\ S‘

—_— )

\ | ———

2019

EEMNE, AEHIERTHRECEARAEHEZRZE B BEEULURESINOERRELIE

It is important to put the truth before other factors in any situation B The truth can be flexible depending on the situation at the time

Source: ZHEMEMARFL MW TRUTH CENTRAL 2024 18
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Virtualization becomes more dreamy

COSZEZATIHARIT
COS commissions are creeping in popular
. ™

.
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ISCTIS R INERSE

Reality becomes more real

Global Times =

China’s marriage registration falls in the i uE M arr I d g e- free
first half of 2024; annual figure expect to P
) sureeP 20244F F6E, hEH3435

set a record low since 1980

bonimgns X RIFZEIE tbﬁ"i SHAR D Chinese Population Shrinks
- For Second Year
749875?\1 © Total population and annual population Q

growth rate in China”

A total of 3.43 million Chinese couples got married during'the
first half of 2024, down by 498,000 couples, whichmarks the o | Population = Annual growth rate

lowest point in 44 years.

1.2B 4%

098 3%

\; 0.6B 2%
A~B Child-free |8

0B 0%

Q./@ 4 2023EA|:| a%tkg-oz% 1970 1980 1990 2000 2010 .. 2020 2021 2022 2023

. . * Excluding Hong Kong & Macau, at year-end
Natural pOpUlatlon grOWth rate _0'2% In 2023 Source: National Bureau of Statistics of China

statista %

20

Source: GLOBALTIMES.CN, STATISTA
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mahS s 22 e = s A
SN S SEA R AR S e

Brands need to gettransparent and intentional
about their blend of fantasy and reality

21
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Kﬂ%ﬂﬂa Always Been True: ESFE 3k More True Today:

FRABEDSERK, ESMSERFRIRRIAER, X—C
Young people have always been dreamers. A?‘&ﬁ Eﬁyg ﬂﬁﬁgﬂg}ma’ﬁg 5

The boundary between the virtual and the real is

becoming increasingly blurred, forcing this generation to
become half-awake loners.

22
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TAP INTO INVESTIGATIVE MODE
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of Chinese GEN Z are worried
about their attention span

VS Global GEN Z 68%

Source: ZHEEMEMARH /L MW TRUTH CENTRAL 2024

HIRFPERFT XD KR —TRE

IBRAMBE SWIKRATET L.

IWhen you try to read the same paragraph for
the sixth time and realize you're still not paying
attention...

#IEENAEFR

#Lack of concentration

120mil+ views on RED

Attention is horribly distracted

ER NIRRT TIHNEE
ZRMEBCTEARRERTBENT—HFE, BIERRKE
BENIM, C2EEFN—EHF, MAREERD
ERABMREA, WKEFEKMM, ME1SHHEE
| find that | can't concentrate on one thing at all.

| keep using two devices to watch different

content at the same time, and have no patience
for long videos, even if it's only one minute.

McCANN IWORLDGROUP

how i wish my attention was
HEDHONEITNEXH

ow it actually i
(iR LELFHV:EEN

A

#How to improve lack of

concentration#
ITRENEERPERN

eiEsmen; 1 LFE, AMMRRNIMEREEEEF

4 /0118 336.8/7|7)1E

#How can one lose
concentration so much#

= 15514

LAA A -
M 1t | &4/ O /] I% 15k
] /.0/J 174 &

24



100%

75%

50%

25%

0%

Source: ZHEMEMRFL MW TRUTH CENTRAL 2024

Baby Boomers

HEERKASHEIU, FIANBZHiEeN

| prefer long-form content like movies and essays

GEN X

HEENERSEI, HIHSHINRS

| prefer short-form content like Douyin and INechat Channel

Millennial

GEN Z

McCANN IWORLDGROUP

25
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AT ROENPEER =0 ERENNE

Obsessed with fast-paced Get the whole story in just three
Chinese Mini Drama minutes of explanation

.. in three minutes
' o Watch a movie in three minutes
Read a book in three minutes

Watch Conan in three minutes

short videos in

S B K AR

hEA RS XRIE3/)ETE

The average Chinese watches neari 3 hours of short

Netlzen @l like my life will E)e rumed@ﬁ videos

EHRE: RS

——

# BHNEFER BHRF

FEMSRTH, BUMAREAMABRZIIRNZEH
IAEBET T ORE BRI NE I O ER RS R
w2, ERHEHFFEHIFPITE R IRIFESHIRIG

Short videos are terrible. After they invade my already undisciplined brain, |
rarely have the patience and efficiency to watch movies and articles. | have
uninstalled Douyin and hope there will be improvements this year

4 E]Hq’ ﬁmﬂng
AKX NEEETF
mmmmm El*ﬂ*r ) )
L2l

=P HETRIIRTTE

Rl SHNRE 26
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/ Books

QUIZ! Hes

UNREFBRIERAS VRIS EELE Music

_ _ = w =
If all forms of entertainment were going =] /L.TK
to be banned

Video Games

B—IREZ B (R EBA? iF X

What is the one that GEN Z would keep?

TV Shows

FE

27
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QUIZ!

UNREFBRIERAS VRIS EELE

If all forms of entertainment were going
to be banned

B—INE Z tH A EREERY?

What is the one that GEN Z would keep?

Video Games

iE387

McCANN IWORLDGROUP

28



—HRERNZE,
IEXIfFRERERIIE AN
9 WHEA SREHEFRIIOE

Despite their three-second attention span,
GEN Z brings the same deep focus they have in
gaming into investigating the world

b e
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ZIECNEE#C S IRDEe 1 VSRR

GEN Z has been playing amateur detective since birth
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M “AVRAE B “EURR

From "Amateur" to "Professional " Detective

5 5()/o (g:} iicooo

i = R R REENFE AR —EIn B AR M &

RIZ AL HMERIRERNRIERIA SHE TS R
BIRREXZTIRSR BB

My favorite entertainment is to play murder mystery game with

of GEN Z have experienced friends, and | feel like I'm in another world.
offline entertainment such as murder mystery

role play games

JoR B HEELE

Mind-twisting reasoning

th 8
The hit Chinese detective reality show with more ) S 2S i ? o) _f = Engrossed
than 900 million views with Gen Z fans accounting = | Vi QU 7

for over
40%

B E MR IHIRRZ,
Z1e 2z htLis

. WWHO'S THEM
i, | U3

Constant analysis

31

Source: /NI, WHiE, =RTV
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ource: “Rock&Roast”

A well-known Chinese stand-up
comedian recently shared his take on
the murder mystery game,

“It is like continuing to
hold meetings after
work."

2 A IRSE B 2 A

\
\
\

BRI AN T O
JRgi#
§ sEiafl-EEEEmE
% #EEEEEMKRT
SEETRET

w M0 “IRENREE"

Why has "Mind-twisting investigation”
become a new "leisure"?

32
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In a world where short cuts are easy
they crave what's hard to find

\ -
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We ignore the fresh loaf but get excited over breadcrumbs!

— from GEN Z

A




Source

SR —=Jvgy “FTR”

Give the world a little "Useless" Shock

==
=<

ION

McCANN IWORLDGROUP

LI BE AT

35



GEN Z, IE=

GEN Z, the age of

ZIRH R 1% T

Gen-Z's “IWan Scholar” Checklist

¥ BERGESHEER

Source: /NIH, BE, MF

F3)7 —HE, ZREN
AR

BRI RHELZE
P(B| A)- P(A)

P(A|B) = o=

SEEES (LE0) , (ARG (BT #%] REBT MRS
XELRZENPTALARE... SREEIAT

KINBHEBEEF

GEN Z learns from every event, no matter how big or small

McCANN IWORLDGROUP

Gen-Z's “Empresses in the Palace” Checklist
ZHARW CHURAME) gV

@ AIFFZHRAKI0E
EBERE
Challenge the 100 papers of 'Zhen Studies' if

_ you're a true Zhen Scholar!
| U —— Y ,
o —— wEmEwen

0\
7 cosplay 5zl

36



GEN Z, IE= HYF

GEN Z, the age of

The Workplace Surinal Rulé‘s » |
~ G e
wy B A= e

R (B ) SIS
AEFRS ST

Exploring the human insights and cultural depths
behind "Empresses in the Palace”

=T

BHEE

McCANN IWORLDGROUP

—IBIRZRET R Z AR MR ER

While digging up past stories from influencer,
they're also diving into the world of fashion

GEN Z loves diving deep into the knowledge behind the scenes

37



AEMZE T

Life is full of

Uncovering the cultural Easter eggs
behlnd the Olymplc Opening Ceremony.
e

8

= LAERBE >

BtE
OUR J’ l
“ERPAIX - i &

SARGE D (0071

Q%M

DAFERAY

xi:éz-/ \EW@H@ ’

B EF—ERIN

The Olympics is not just about w

FEREE

inning medals,

it's also a cultural treasure trove held every four years

Source: /NIH, BE, MF

HIFMEMEE - ERER

A journey of discovering Easter eggs
at Hongshan Forest Zoo.

RITARR
tERREE

SN AR T I A 3 LE

The details of Zootopia are breathtaking.

EEFI

AT RERR

Traveling is not just about sightseeing,
it's about discovering surprises

Y A TS
B

»

o A0 2 AT
P,

+85An ~2%
.

i

B AYIX MR TS
2]

McCANN IWORLDGROUP

oA IX EE R TS
s

IRGE. &x

DY Ry )

Rve .23

o 93X 2 4 75
B

*BBE 2x

—

s .23

PRXEMT
g2

HIEZAE SRR NG WL

202 .2

Wl =2

th2[o

5'~/

i J%p T:REZY i = b1

50 WP (0 i A7 B2 Hsﬂgﬂﬂ fi i

-

Ree. 22

LD NSH S YiEae

HEEWE

=3

Watching movies is not just about the story,
it's also a nostalgic experience that brings tears to longtime fans

38
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iz

EMmLREN

Maniac
go crazy for idols

,~§III

FREAtEERE

Even different platforms...

have different

IR

BimEihiar AT SE8G

Trendy Creative

product reputation land create unexpected content

R IRYR R 17

Playful

record interesting life

A0

SEiERFRANRR

Professional

study professional knowledge

39



Source: fHi#E
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HAIREES “RF7

We enjoy the “fun” tool

XETA? J\E F—TF!

What's this? Gossip!

A JIBRE “EH” | [ Loy #EERERESRES - ; XBHORER Let's take a look!

We love “digging up”! How could * dlgglng up” the o
ommsiewior [t L mebar BEI BT
(Y EHRE W - R Cren) ATATAI What's this? A TV show!
. | ‘ R : Let's binge-watch it!
X244/ ? = | — N1 HEEEEEM 4 RABIRREL, EHNRES
LIEH_A ' HE =l % L of %’—%SB'\J/J\HHEEﬂE]%%%E%%%ﬁK%T:"; ‘ay
What's this? A star! ) &
Let’s take a look! =2 X E{+7/.? | —
o N B L XRBA? flEEAl X
‘ What's this? The Comment Robot!
rp— - ' Let's laugh!
XETA? el E—T!

What's this? A performance!
Let's take a look!

XETA? BBE! E—T!
What's this? A cutie!
Let’s take a look!

40
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VIR j:} U:} \%;Eﬁ Evidence Seeker

202459H6 B h

—REREMERETHA

IWhat happened in the world while you were asleep

—ﬁﬁgﬂéﬁmﬂ%ﬂﬁETﬁA

. m \%@%M@@W ry effects of 3,4,5 - Trimethoxy

En==000E =

hymol ester(TCTE, Melasolv®)

REXAA—E on Melanogenesis
%o HEREONK

|, Ho-Sick Noh, Hyunjung Choi, Soo-mi Ahn, Dong Soon Park, Duck

FEiBIIEE ==

EER (MEXR)  BAE 2F EROFEATNE 7 p Chang and Hak Hee Kang
YEASEH. 4 RE--THEEHEY
) JME / Amore Pacific Co n, Kyounggi-do, Korea
pNpmT AGDHBARNEELRNY L“ youngg:
V. ORER LRIEER B, WORARNER
=R, Tyrostor, ALK, %
"

0o B

JESCIE [fi “

N L 210 % + 4 " "'I .
20+ steak review in Shanghai ’

I L1 QO = 1 f= == iR FabaIC B e T ] 2

Can it really firm the skin
" Is it worth purchasing?

Xﬂfﬁ’

e ICANBX?

7FI:I:HHE¥E

fgj@ﬁ 2 ‘u;ﬁﬁ 257 EE!l_S(

gifea/\ 2t Btid— & /L S N ‘ Going on the hunt for EENEI?
LB20R+HHARTES " T whitening ingredients. - R
- iy g~ B = tening ingredients 2l Prpp——
BRE\EE | AHAEE W | HEREH P\ g RIEARS Melasoly | EXTAEHIZ? T ‘f - v <
JL5BBREERNRR#: - ;0 " e RFBH, £ERATEE, FENNELTEE b EEILER?
2 2 Lwn
Iz RN —3\ HRRRFRER\—3\
Dig into dining spots before heading out Dig into the secrets of skincare and beauty
15 — A3 3 ? N
EBRIES GenZiEHIS FELWIET FEEAME
Foodies never miss out, and Gen Z refuses to overpay From professional papers to real-user reviews

ource: /NI, BIE, 7t 41



Source:

BILIBILI

© P g >
> v

We've created the "Al Homework INriting Robot”!

FATEL T AISELALzEA"!

¢

To encourage everyone to drink more water, | made this..|

A TIUERRZIEK, FHTED...

Without using your feet,
how far can you kick the ball?

[TEZF] AR, (REEEIKEZIET?

Bilibili's netizens challenged me to test Newton's
Laws, so | decided to give it a try!

BIEBOM AR NSk B E TR, BRAE— T

McCANN IWORLDGROUP




73l ﬁ% ﬂﬂﬂ% Nitpicking Sophist

A (ERIRIE ) REFIES
AT IR SR A T A< ?

Why can’t the emperor in
“Empresses in the Palace”
accept Zhen Huan wearing
Chun Yuan's clothes?

EHA=IhEMNFEREBFHEIE
%, B—1F 2B FAIeIFR?

Ihich is the better innovation:
Huawei’s tri-fold screen or Apple’'s camera control?

ource: /NI, BIE, 7t

McCANN IWORLDGROUP

SEAFEIETR-F3M4ZIEZERT,

SRR Fn?

When | run my finger along the ruler between 3 and 4,
am | touching m?

WIBRISIN, A

i XMNIBARLRENH,
AN LR EE, HRRELEES. Y
N

1. BRF¥F LNRUA—4EREZEPHR (B
A RSiEEs) | #MARNRBERLNE
R, (N—#MREEZBEI L ERITIERE FE)

2. FERFIEMIANBERER (KEthe
A, FRKETHESHEICHRARN) .

3. EENHERZNRERELNAIRT, &k
PRNZEIIIE PR R A—T X
TH a9 ELf

4 FONEMRINEHRELN, FNEIRE
= fRERN.,

FVEER A

AR

Enthusiastic Answerer
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d. %Zl ;i,}[—ﬁ Drama Addict

thift "l 1%
FHH1SHERS

Everyone is honing their
*acting skills”
competing to be the star of
the 15-second spotlight

44
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IS R FEERIKRIE

Young people have always been curious.

1£5 K&k More True Today:

I F I ERRRSRITERE,
SEET 2 "as]” TAIRMER

In a world where everything is easy to find, the ‘hunt’
becomes more powerful.

45
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UNLEASH CREATIVITY
TO POWER THE FUTURE
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657

ROZ L O
INIBCEE8/EIEIA 3 9 /O
of GEN Z consider themselves creative
GEN POP: 59% HYZ T
INBECR—8EAR

of GEN Z say they are an artist

GEN POP: 23%

47
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ShE XS RFEH
SRETA?

What does Creativity N A L el SANNE s
mean to you? A - o, Y. T = ‘

( b'
]

—

A NEE 1

Source: ZHEMAMARH /L MW TRUTH CENTRAL 2024 48
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{REREFZEERIARRIENIETINS?

Do you have the time and space to
express your Creativity?

2% vs. =R

CONSTRAINED vs. EMPOIWERED




McCANN WORLDGROUP pYAEE
Dreamers

Colombia &

Japan @

ASZIRAY
Empowered

ZPRIHY

Constrained

BT MINTC 2B, E(AIMARTHEIT£Ek GEN POP/GEN
Z F095[E GEN POP/GENZ S E NS E #H1T T LEIR,

According to MINTC data, we compare the attitudes of global GEN POP/GEN Z and Chinese GEN

POP/GENZ respondents in two dimensions. IsCE W
Realists 52

Source: ESEARMITHL MW TRUTH CENTRAL 2024



ASZIRAY

Empowered

53
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A+ ARERIGEN ZBE XSRS ?

Why do Chinese GEN Z have such unique perceptions? 9

54
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"elhisXF RS RIZIR—FFE . FEE SIS
FIEM FIE(RE =, #EE}JL Jﬁﬁﬂ'ﬁiio g

“To me, creating is as natural as eating. | extend my thinking and initiate original
expression based on life experiences.’

—INIHBIEE, 5%, 23

-RED blogger, male, 23

A
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LA20004F HAERI M AR
Taking a sample of /' born in 2000 %Em %ﬁ SIZA@;;LE%'
1Y 2 p - Z FASNY

Short video platforms are rising rapidly
while the trend is hot

Blog=EXRTHA
GOLDEN AGE OF BLOG

BEXM1TI @FH B aNimtE s

The focus of the internet industry is shifting
toward mobile platforms

2018 SR A SRS —(Z

) : ) The number of self-media practitioners
KAAEEIEREAYHR in China has exceeded 100 million

2008 AZIRTTHEE, Bt
— Fa, thEIT
( | HSEERIAI AR
fERINEE,  Uploading a lot of self-
—RIERNER PR produced content as a ACG
*&% Jﬁ%ué?gm—tﬂ?};@l 2013 and K-pop fans during the 2024
adolescence.
Entering elementary /[ / ( A
school. First exposure to HARMN ~ BT NEF— KREERMIAINERIT,
o i e '] EPEAEFM, FEHEZS _BRERERE
the dlgltal world . 1+Z;1:¥EI‘JHHE Eﬁ%ﬁﬁﬁ%ﬂﬂo
/ Getting my first smartphone. Entering the workforce _
Curious about what kind of for the first time.
WeChat Moments my new Thinking about outputing
classmates will post. into a influencer career.
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Source: ZHEEMARFL MW TRUTH CENTRAL 2024

57



Z L% N EENEAR 5T,
BiE{EH r FEABAZARIEIETIH

The inextricable link between online and offline life has contributed
to young people’s continuous sense of Creativity.
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MR, WIABAIRGEANEIED

Young people are more convinced that Al packs a powerful creative punch

Al can never be as creative as humans Al can be more creative than humans

57% 43%

51%

Boomers Millennials
22 )LiE—1% ' FE—




(REREAfF AR A?

What do you expect to do with Al?

McCANN INORLDGROUP

-

GEN POP :

THE

~ Work

7 »
/ \ /
‘u
" .
pa =
)‘ . S ..“.;.\
AN, S 5
- ' %
- C
T
A \ .
'
\ |:
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EEFRIR R

Create new relationship

@FRIAEBLFN
5“DANRE
EEIISChRHER
Fall in love with “Dan”.
A real-life version of HER

i i
A SPIKE JONZE LOVE STRY

-




SRR

Create new recreation

FUNKhR R
IERHASAFERE R
Funk version of the Great

Compassion Mantra
Buddhist music with a special
interpretation of open-
mindedness

f Explore Create Library

McCANN WORLDGROUP
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FUNK v3 FFEARARSI:
28 March 2024 AIEEARE

#HaKIM #AIZIIR

Thousands of engineers participated in:
| EERXLORE A Al shenanigans contest
FUNK | #Al Fortune Teller #Al Matchmaker
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GEN ZFDAIBHEA K LLRIENIET]

Gen Z and Al spark each other’s creativity
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RENTIEETFTAZSAIZERNSE,
AR LS 2 JRIBE 7A8E7], 1LFe(iIEe
02 58 BAREStEF I ehS B = )=k,

“The future of work lies in the collaboration between humans and
Al, where technology enhances our natural abilities, allowing us
to think more strategically and creatively."

Demis Hassabis,

DeepMind CEOFELSEITAA
co-founder

and CEO of DeepMind




/ﬂfikﬂg Always Been True:

FRASEAHEENSIANBR

Young have always pushed at the edges of Creativity and
possibility.

McCANN INWORLDGROUP

£ K&K More True Today

FRASSEAEEIIREER—
o= hillE R AR R SN FRIFNEES -

Young people collide with completely disruptive
technological revolutions to spark inspiration and explore
new avenues of Creativity.
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B ChRES

THINK BEYOND GENERATIONS
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EhE,
S1% zittirF
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In China, 81% of GEN Z believe
their perceived age doesn’'t match actual age

81%
77% 76%

69%

VALY FE—K XA 2 )L

GENZ Millennials GEN X Baby
Boomers

Source: EEEBIHR T/ MIN TRUTH CENTRAL 2024
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MNZIME, FaeET SRR
BB47%\ B CEFR, BHE34%IAIENF

For GEN Z, which statement is more flexible
47% believe they are younger, while 34% consider themselves more mature

INDECLSERFR TR | INIBECELSERRFRS AL,

| feel younger than | am | feel older than | am

Source: ZBHEMEMARFL MW TRUTH CENTRAL 2024
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EZ5 7184, ZIBL . OpenbEEFEMTIR

Difference z Gap, GEN Z approaches other generations with an open mindset

P SET
FREARIZFEREIFFR

Chinese Dreamcore Aesthetics
The Cyber Sanctuary for Youth

HRiEEZIE:
46%3t=x /300,

Games from a decade
ago are popular
with 46% of players being GEN Z

1t

ol

7t FeE—H A )%
€=\ 4 Millennials GENX Baby Boomers

&if: FEREZHARITHONGE, ME 720005458 TE, #s riE. EXMNREEFS I 0E, 69

Source: ZEHEBFAF A MN TRUTH CENTRAL 2024 I . . ; ) i .
Remark: Millennium style is a trend among Gen Z that incorporates elements from the 2000s, spanning across fashion, aesthetics, and entertainment.
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of GEN Z believe that a safe life is a boring life

“GAFLEFHARNE? 2! | | BTRELARNUEFIEE, RODRFRHEK! | 7

“Appropriate activities for each age? Rukidding me!!! | CALL THE SHOTS!!”

- Alex, 23, male, Chengdu

“ERXAE, GHOCKRERFEAT? 2R LNAR L, 7

“Life is tough enough, what'’s wrong with havin’ some fun? | am here to browse, not to work.”

- Sandy, 22, female, Shanghai

"BANERRERIZIBHTAET! FRARERE, OETRE. 7

“When seniors get cool, we're out of the game! Age doesn’t matter, it’s the attitude that makes the difference.”

- Ray, 25, male, Chongqing

: EEEEMAZRH MW TRUTH CENTRAL 2024
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I 2 ZE=ER—IX,
ITEERANEREENMRB /N ZEIEE

They are a generation charmed by cuteness,
navigating the adult world while retaining a childlike innocence
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AERTTELSEBAFER, EF=NFLMPNFE

Sprinkling childhood elements into adult life to embrace quirky fun

Plﬂfvﬂﬁ'&\ l

T”"i”**—‘-‘\

9
j B A

Source: /NI, Wi, HE
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They are spiritually elderly, living without generational labels

fERFRACERBIIFEEDR
M [ PG | B | 21=FHES | e mim

Young people embrace wellness (often seen as an elderly trait in China)
mastering skills from “physical defense” to “mental detox”

\
‘ g
’f 4T R K (29)
Centrum
®0
& A

40%+ 3414M

GEN Za3Eid T geEri@mFN{Es INTHES AT
NiERFERE #I\ERHRFFEA #ERANOZIX EZFH#
GEN Z has purchased health supplements and devices = DRVIENS Weibo views
for health and wellness consumption. #Tai Chi for Wellness# #Young People Are Drawn to Retro-Style Phones#

Source: /MNP, WHiE, hEFEZEEEAFLH Annual report of new consumption of China 73
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faEIG, IEIIBEEESZEAE

Achieving mental harmony, embracing a relaxed life in advance

5 g2 73| fErskiaT

IRBIRASE—Z SRNFERARNNX IS PEERYRRRREE — (S ABE— X ARYER=
Birdkeeping String Beads Fishing Collecting Scrap
The First Step to Early Retirement The Antique Quest The Simple Joy of Anglers Every Generation Has Its Own Treasures

Source: /NI, Wi, HE 74
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Life comes in many forms
The undefined GEN Z embraces

a lifestyle that transcends generations

Flexi-Age Lifestyle
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ZIECRIERSER

Flexi-Age Lifestyle of GEN Z

8 1051 302y
S e Tirme
il 10-year-old 30-year-olq

Emoti)cl)nar | Value Pr Ofess);gﬁ;lol\l/?ask

505 HY
SRELS
50-year-old
Hobbies & Interests

@

705K
HESIR

70-year-old
Lifestyle Hab!tS
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AR, REIEFAIERSA !

Flexi-age lifestyle knows no boundaries
With a shared aspiration, GEN Z can connect with any generation
With a knowing glance, hey, you're my bro!

77
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/ 13ZE1IAJI Always Been True: {£5KXF 3k More True Today:

FRASERLFRRIIFF FRAE® f FaAR BT RE

Young people have always lived out their youth. Eg g EE}E o

Young people have transcended age-apt boundaries for a
life free from age constraints.

/8
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A FUSION OF VIRTUAL AND REAL TIGATIVE MODE

/Always Been True: More True Today: Always Been True: More True Today:

Young people have The boundary between Young people have In a world where

always been dreamers. the virtual and the real is always been curious. everything is easy to
becoming increasingly find, the ‘hunt’ becomes
blurred, forcing this more powerful
generation to become
half-awake loners.

UNLEASH CREATIVITY
TO POWNER THE FUTURE

/Always Been True: More True Today: /Always Been True: More True Today:
Young have always Young people collide with Young people have Young people have
pushed at the edges of completely disruptive always lived out their transcended collective
creativity and technological revolutions to youth. boundaries to live life on

their own terms.

possibility. spark inspiration and
explore new avenues of

Creativity.
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truthcentral.cn@mccannwg.com
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www.mccannworldgroup.com
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